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Approaches to P2P on Facebook… 

Your options are many but first:

Is this a tool for raising funds and budling a revenue 
stream

Or

Generating leads for your regular giving program



Appeal campaigns



In memory of



Birthdays



Challenger 
events

Challenger: 
Budget: 250K
Income: 700K
Time: Three months

Face2face:
Budget: 250K
Income: 500K
Time: Three years



Timing of Donations
• Donations arrive at the beginning of a 

fundraiser

• We see the same pattern when 
aggregating the data from all 
fundraisers*

• This goes for both amount raised and 
number of donations

• And ask them before their birthday, on 
email, phone and on Facebook

Make it meaningful!
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Graph 11: Number of donations since launch date  -
aggregated of all fundraisers



What drives donations
What increases donations for fundraisers?

• Running regression analysis we found that:
• Number of friends by the creator of the fundraiser
• The number of people invited to donate
• Whether a fundraiser is a birthday or not
• Size of first donation

Were NOT significant predictors of total amount raised by 
a fundraiser

• However, number of shares is a significant predictor of 
the total amount donated. For each additional share we 
can expect 137 additional DKK raised (See graph 13)

• Whether or not the creator of a fundraiser made the 
first donation was also found to be significantly related 
to the total amount raised (minus that first donation) 
with a P value of 0.04. 

Graph 13: 
correlation between number of shares  and amount raised



YOU NEED

• A strategy
• Investment
• Invest time
• Build a community

Alternatively sit back and cross your fingers, the 
algorithm is probably not going your way..



Is Facebook Fundraising Tool 
dead in DK? 
- Anonymous fundraiser
After the closure and re-opening, has the tool lost its power?



Is there anyone so wise as to 
learn by the experience of 
others? 
- Voltaire 
Simple, secure, and successful benchmarking for continuous improvement



The power of ZOI

ZOI apps for launch in Norway

Delivering value through

All driven by the secrete sauce of bringing organisations to sharing in their sector



Three types of data-stories

Top level story contains:
• Overview of giving trend over the last 12 months
• Distribution of income by place on Facebook and Instagram
• Overview of donations sizes, # donors and total raised
• Visualization of distribution of donation sizes

Overview story contains:
• Overview of all fundraisers – birthday and generic
• Including easy ranking based upon donations, income and 

averages
• Access link to the individual fundraisers for easy viewing

Deep dive story contains:
• Overview of development over the last 12 months between 

the two Fundraisers type and distribution
• Break-down of how many are engaged in fundraisers
• And Insight on timing of donations from first donation and 

onwards





jacob@zoi.agency
Eller skriv en sms 2873 8396 og jeg vender tilbage I 

morgen


